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THE T FATAL
MISTAKES 30% OF
GLINICS MAKE

(AND HOW TO AVOID THEM TO ATTRACT MORE
PATIENTS AND BUILD A STRONG REPUTATION)
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MEDICAL MARKETING

In a world where trust is the cornerstone of the patient-physician
relationship, your digital presence has become a strategic pillar. A
poorly designed website or digital communication can undermine
your credibility, cost you patients.. and even damage a medical
reputation built over years of dedication.

The good news: most of these mistakes are easy to avoid, once you
know what to look out for.

At Manna Medical Marketing, we exclusively support premium clinics,
surgeons, dentists, and laboratories in building a digital image that is
elegant, trustworthy, and perfectly aligned with the ethical standards
of your profession.

This guide reveals the 7 fatal mistakes we see every day in medical

marketing, and shows you how to avoid them, so you can turn your
digital visibility into a powerful driver of growth.
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A BLAND OR
INGONSISTENT VISUAL
IDENTITY

A generic logo, random colors, and a website that looks like all the
others diminish your credibility.

Solution : Develop a premium and consistent medical brand identity: a
refined logo, a calming color palette, elegant typography, and a brand
guide applied consistently across all platforms.

Source : 46.1% of users judge a website’s credibility primarily based on

its visual design (layout, colors, typography), according to the
Consumer WebWatch study by Stanford’s Persuasive Technology Lab.
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A SLOW, CONFUSING,
NON-MOBILE- FRIENDI.Y
WEBSITE

A website that takes more than 3 seconds to load or isn't mobile-
responsive makes visitors leave immediately.

Solution : Build a fast, responsive, and user-friendly website optimized
for mobile use, with clear CTAs and secure hosting.

Source : In 2025, 64.3% of global web traffic came from mobile devices

(StatCounter). Moreover, 53% of visitors leave a mobile site that takes
more than 3 seconds to load (Digital Silk, 2024).
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y( IGNORING LOCAL

MEDICAL SEO

Without an optimized Google Business profile or localized keywords,
you remain invisible compared to competitors.

Solution : Optimize your Google Business Profile (professional photos,

specialties, hours), use local keywords, and showcase authentic
patient reviews.

Source : 65% of patients search online for a healthcare provider before

making an appointment (Digital Silk, 2024). Yet, 31.5% of clinics don't
have an optimized Google Business listing (PostGrid, 2024).
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NOT MAKING
APPOINTMENT
BOOKING EASY

A hidden phone number or an overly complicated form frustrates
patients—who often leave without booking.

Solution : Integrate a simple scheduling system (Doctolib, Calendly, or
internal module), with a clear CTA like “Book in 1 Click” and the ability to

reschedule or cancel online.

Source : 61% of patients skip an appointment because the scheduling
process is too complex (Notable, 2024).
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~ NOT TRACKING
= S plaImAL
" = PERFORMANCE
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Without analytics, you don’t know what’s working—and you waste time
and money in the dark.

Solution : Install Google Analytics GA4, Search Console, and call
tracking. Monitor clicks, calls, and forms through regular monthly
reports.

Source : The healthcare industry has an average bounce rate of 58—
60% (Capturly, 2023; MyCodelessWebsite, 2024).
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A generic website that looks like your competitors’ makes you lose
authority and differentiation.

Solution : Create a unique strategy by highlighting your strengths
(exclusive technology, rare expertise, patient testimonials, scientific
publications).

Source : Differentiated brands retain 60% more customers than those

that simply copy competitors (Harvard Business Review, Brand
Differentiation).
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S  NEGLECTING
MAINTENANCE
& SECURITY

Bugs, technical issues, and outdated welbsites damage your image
and can block patient access.

Solution : Schedule monthly maintenance (updates, backups,
monitoring), use certified hosting, and encrypt sensitive data.

Source : According to HubSpot, 88% of visitors are less likely to return
to a website after a poor experience (bugs, slow performance,
technical errors). In addition, outdated software is one of the leading
causes of website downtime (W3Techs, 2024).

www.mannamedicalmarketing.com



AN

MEDICAL MARKETING

Avoiding these mistakes is the first step toward building a solid digital
reputation. But to truly turn your visibility into a growth engine, you
need a premium strategy tailored to your clinic.

At Manna Medical Marketing, we've developed the MANNA™ Method in
5 Steps:

Medical Authority Audit

Premium Brand Identity & Positioning
Optimized Website & Patient Journey
Local & International Medical SEO
Ongoing Maintenance & Security

Next Step?
Book your free personalized audit today and discover:
Where your clinic is losing patients,

What opportunities you have to grow digitally,
And how to fix these mistakes, fast.
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